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C) (6) fiin 


Country Overview 


THE MAJORITY OF NEW ZEALAND'S POPULATION IS CONCENTRATED IN THE NORTH ISLAND 


Overview of New Zealand 


CAPITAL REGION GDP PER CAPITA, PPP 
Wellington Oceania $45,382 
GDP POPULATION AREA 
$207 billion 4,917,000 268,838 SO.KM 
Though the British monarch remains Today, 70 percent of Kiwis, a Per capita income remains high and 
head of state, New Zealand has common term for the people of education expenditures as a percent 
operated under an independent New Zealand after a native of gross domestic product are some 
parliamentary democracy led by a flightless bird, are of European of the highest in the world. 
prime minister since its descent. 


independence in 1907. 


TRADITIONAL MEDIA IS WELL ALIVE AND HERE TO STAY 


Daily reach of all media 2020 


TV Total 
Online Video 
Radio 

SVOD Total 
Music Stream 
TV Pay 

Online Gaming 
TV FTA 
Newspaper 
NZ OD 

Music 
Magazine 
Online NZ Radio 


Podcast 


€ ETT 
— T7 


35% 
32% 
26% 
16% 
14% 
13% 
12% 


m 


Free-to-air audiences 
have remained stable 


They spend 2 Hours 7 Min 
listening to radio everyday 


TV Consumption 


EVERY WEEK TV REACHES 3 MILLION NEW ZEALANDERS (2022) 


TV Reach In À Week (2022) 


Main 
Audience All People All People Household All People All People 
5+ 25-54 Shopper with 18-39 18-49 
kids 


Average 2,974,000 | 1,244,000 394,000 667,000 1,124,000 
Weekly Reach 

Average 
Weekly Reach 64% 62% 71% 44% 


All People 
55+ 


1,214,000 


95% of New Zealand homes 
(1,755,000) have a television 


New Zealanders spend 1 hour 50 
minutes per day watching TV 


Large broadcast groups TVNZ and 
Mediaworks make majority share of 
TV audience, with strongest VOD 
platforms. SKY TV dominates the 
paid market in NZ with 925,000 paid 
subscribers 


TV Consumption 


TOP TV CHANNELS 


Daily reach of TV channels 2021 


TVNZ 1 EGE 44% Living Channel SKY Kids Channels | 1% 
Three Nl 23% Bravo Discovery Turbo | 1% 

TVNZ 2 a 14% Discovery SOHO | 1° 
Prime [ 9% 


SKY Sport 1, 2, 3, 4, 5, ESPN 59 Maori TV Vibe | 1% 
Choice TV 59 National Geographic 2% SKY 5 1% 
DUKE Food Network BBC Earth | 1% 

SKY Movies 


Crime & Investigation Jones Too 


4 


Premiere! Greats/ Extra. 


SKY News/CNN/Fox/BBC History Channel 


= 


DUKE The Edge 


4 


UK TV | 3% Jones | 1% 


maa шыш AX CS шыш шыш 
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TV Consumption 


TOP TV CHANNELS 


ме (Т) 
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TVNZ 1 


TVNZ 1 15 the first national television 
channel owned and operated by the state- 


owned broadcaster Television New Zealand tvnz 


(TVNZ). Central to TVNZ 1 is news and 
current affairs. Also, it broadcasts sports 
programming, drama, general entertainment 
and documentaries, both locally and 
internationally (especially British) produced. 


Three 


Three is a New Zealand nationwide television channel. 


Three is a general entertainment channel owned by 
Discovery New Zealand, with a significant news and 


current affairs element under the banner of Newshub. 


Three carries a significant amount of local content, 
most of which airs at prime-time. 


TVNZ 2 


TVNZ 2 is the second New Zealand 
television channel owned and operated by 
TVNZ. It targets a younger audience than 
its sister channel, TVNZ 1. TVNZ 2's line up 
consists of dramas, comedies, and reality 
TV shows. 


Print Consumption 


NEWSPAPERS ARE CONSIDERED A TRUSTED SOURCE 


Sources of news and information 


Official Covid 19 website r. 


Friends family/whanau 1 14% 


RNZ (radio, online) 


Social media (Facebook, Twitter) posts from friends/family IIT 


Social media (Facebook, Twitter) community news groups 9% 


Overseas news websites NS 


Newstalk ZB 1 


m Most trusted source 
m Also used 


The latest readership insights released 
by Nielsen into New Zealanders' news 
habits reveal nearly 2 million people 
access New Zealand Herald (print and 
digital) journalism each week 


Stuff, the 279 most consumed and 3" 
most trusted source of news is a media 
company which owns dailies The 
Dominion Post, The Press, and the 
highest circulation weekly, Sunday Star- 
Times 


Print Consumption 


TOP PRINT TITLES 


New Zealand Herald HE Sas PRESS The Press | 
Readership: 595,000 Readership: 160,000 


The Press is а daily newspaper published in 
Christchurch, New Zealand owned by media 
business Stuff Ltd. First published in 1861, the 
newspaper is the largest circulating daily in the 
South Island. 


The New Zealand Herald is a daily newspaper 
published in Auckland, New Zealand, owned 
by New Zealand Media and Entertainment, 
and considered a newspaper of record for New 
Zealand. 


~ 


The Dominion Post GiadtiayStarTimes Sunday Star Times 
Ryder Readership: 21 1 ,000 Illegal d m Readership: 1 72,000 


$500,000 liver transplant 
breaks = — a 


alcohol 
= The Dominion Post is a metropolitan daily 
newspaper published in Wellington, New 
Zealand. It is owned by media business Stuff 


Ltd. 


The Sunday Star-Times is a New Zealand 
newspaper published each weekend in Auckland. It 
covers both national and international news. In 
2019, the newspaper won the title of New Zealand 
Newspaper of the Year. 


Radio Consumption 


RADIO IN NZ REACHES 3.3 MILLION KIWIS PER WEEK 


Sources of awareness of new music 


Streaming services (Eg. Spotify, Youtube) 


Friends & family 
| e While there is a slight skew 
Live performances ШИ 16% towards older New Zealanders 


Music TV stations m 13% using NZ radio as a source of 


new music, this source has 
relatively broad use across all 


In shops m 10% New Zealanders 


Newspapers & magazines 


Websites such as podcasts, music review sites, blogs, 
gig guides 


Overseas radio stations online Ei 5% 


Some other way 10% 


None, don't often hear new music IME 12% 


Radio Consumption 


TOP RADIO STATIONS 


MALLEM EL Daily reach of radio stations 2020 


Newstalk ZB M 9% 
The Edge 


° RNZ National is the most popular radio station, reaching 


4% more than опе in ten New Zealanders (11%) each дау, 
followed by News talk ZB (9%) 


More FM 


The Rock 
! * These two stations are the only ones to show an increase 
The Breeze Í 4% in daily reach since 2018. This trend may be impacted by 
i New Zealanders being more engaged in news during the 


The Sound Ë 4% survey period due to the Covid 19 outbreak. 


Mai FM 
Hauraki 


Magic 


Radio Consumption 


TOP RADIO STATIONS 


Newstalk 
® 


RNZ National 
Frequency: 101.4 FM 


RNZ National is a publicly funded non- 
commercial New Zealand English- 
language radio network operated by 
Radio New Zealand. It specializes in 
programs dedicated to news, the arts, 
music, and New Zealand culture. 


News talk ZB 
Frequency: 89.4 FM 


Newstalk ZB is a nationwide New Zealand 


talk-radio network operated by NZME Radio. 


In addition to talkback, the network also 
broadcasts news, interviews, music, and 
sports. 


edge 


The Edge 
Frequency: 94.2 FM 


The Edge is a youth-oriented radio network based 
in Auckland that broadcasts nationwide. It is 
owned and operated by MediaWorks New Zealand 
and features music and entertainment. 


Digital Consumption 


THE NUMBER OF INTERNET USERS IN NEW ZEALAND INCREASED BY 1.7% BETWEEN 2021 AND 2022 


OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES 


TOTAL CELLULAR MOBILE INTERNET ACTIVE SOCIAL 
POPULATION CONNECTIONS USERS MEDIA USERS 


ii уе 


URBANISATION vs. POPULATION vs. POPULATION vs. POPULATION 


Digital Consumption 


MOST-VISITED WEBSITES: SIMILARWEB RANKING 


RANKING OF THE MOST-VISITED WEBSITES ACCORDING TO SIMIL ), BASED ON ANNUAL WEBSITE TRAFFIC FOR I 


GOOGLEOOM 5 3% 7% 12M 195 TWITTER COM | ' e 6 з 10M 105 


YOUTUBE COM ) 22M 435 INSTAGRAM.COM Р % BM 055 


FACEBOOK.COM ^ A 10M 255 UVECOM 2 > / : 7M 155 


STUFFCO.NZ ` 5M 135 REDDIT.COM 2% 10M 295 


NZHERALD.CO.NZ ] 71.2% - 4M 245 SPARK CONZ l 77% 5 2M 565 


NETFUX СОМ 2 2 6% 11м 185 2 PORNHUBCOM x K BM 175 


TRADEMECONZ ^ : 8M 515 TVNZCONZ 10 15% 5 E 4M 245 


GOOGLE CONZ ⁄ < & 7M 295 к XVIDEOS COM 10° X E 11м 585 


WIKIPEDIA.ORG i ^ 4M 215 YAHOOCOM 9 % 61.2% 6M 365 


METSERVICE COM к ^ E IM 525 к 4 XNXXCOM % E 14M 355 


Digital Consumption 


THE NUMBER OF SOCIAL MEDIA USERS INCREASED BY 9.6% BETWEEN 2021 AND 2022 


HEADLINES FOR SOCIAL MEDIA ADOPTION AND USE 


NUMBER OF SOCIAL 
MEDIA USERS 


19 


SOCIAL MEDIA USERS 
vs. TOTAL POPULATION 


iii 


YEAR-ON-YEAR CHANGE 
IN SOCIAL MEDIA USERS 


SOCIAL MEDIA USERS 
vs. POPULATION AGE 13* 


USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS) 


AVERAGE DAILY TIME SPENT YEAR-ON-YEAR CHANGE IN TIME AVERAGE NUMBER OF SOCIAL 
USING SOCIAL MEDIA SPENT USING SOCIAL MEDIA PLATFORMS USED EACH MONTH 


` 


SOCIAL MEDIA USERS FEMALE SOCIAL MEDIA USERS MALE SOCIAL MEDIA USERS 
vs. TOTAL INTERNET USERS vs. TOTAL SOCIAL MEDIA USERS vs, TOTAL SOCIAL MEDIA USERS 


@ Q с 


Digital Consumption 


FACEBOOK IS THE MOST USED SOCIAL MEDIA PLATFORM FOLLOWED BY INSTAGRAM 


PERCENTAGE OF WHO USE EACH PLATFORM EACH MONTH 


NEW ZEALAND 


Zoo MOTAT 


motat.org.nz 


JCDecaux 


Tel: +971 4 425 3300 


Email: info@themediavantage.com 


Website: www.themediavantage.com 


Location: 8th Floor, Reef Tower, Cluster O, JLT, Dubai, 
UAE 


